SENTIMENTAL VALUE

Imagine two scenarios-a bicycle you purchased for yourself and a bicycle you received from a loved one. Under which of these two scenarios would the bicycle be more meaningful to you? Warrington marketing professor Yang Yang, along with Carnegie Mellon University's Jeff Galak, explored this question in her newest research exploring sentimental value, providing gift-givers some reassurance that their generosity is impactful.
YA N G YA N G Assistant Professor, Marketing
S T U D Y/J O U R N A L : "Sentimental Value and Its Influence on Hedonic Adaptation"/Journal of Personality and Social Psychology
M A J O R F I N D I N G :
First, the usefulness of an object may decrease over time, but that object's sentimental value does not. Second, objects that have sentimental value are less likely to exhibit "hedonic adaptation," or a decrease in happiness or enjoyment in using that object.
D E TA I L S :
Yang conducted seven studies that compared consumers' happiness over time with products that had high versus low sentimental value.
TA K E A W AY S :
There is something special about sentimental value. Said Yang: "We provide another, easily actionable way in which people can remain happy with the things that they have: Invest in sentimental experiences that imbue objects with sentimental value. Because the benefit from sentimental value seems to seldom fade, doing so may be a way to stave off the detrimental consequences of hedonic adaptation."
R E S E A R C H F O C U S
Consumer experience, consumer judgment and decision making, hedonic adaptation and satiation, sentimental value, and motivation. 
FACULTY ACCOLADES
S T E V E N S H U G A N
McKethan-Matherly Eminent Scholar Chair
K L O D I A N A L A N A J
One of 10 faculty members to receive UF's Excellence Awards for Assistant Professors, which recognizes junior faculty for excellence in research.
R I C H A R D L U T Z JC Penney Professor
Received the American Marketing Association's Consumer Behavior Special Interest Group Lifetime Achievement Award, which is bestowed on a marketing scholar "who has contributed significantly to the field of consumer behavior," and has show a "strong affiliation publishing in AMA outlets and serving in AMA leadership roles."
M O W A N G
R. Perry Frankland Professor of Management
Gave an invited talk to the White House Social & Behavioral Sciences Team focusing on his highly influential research on job loss and job search training programs.
J I N H O N G X I E
JC Penney Eminent Scholar Chair
Named a finalist for the Journal of Marketing Research's 2016 William F. O'Dell Award, which honors a JMR article published in 2011 that "has made the most significant, long-term contribution to marketing theory, methodology, and/or practice."
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A YEAR TO REMEMBER
The 2015-16 academic year was an eventful one for accounting professor Dr. Marcus Kirk. He was promoted to associate professor, and was named to Poets & Quants' 2016 "Most Outstanding 40-Under-40 What does it mean to you to receive your promotion to Associate Professor with Tenure? The promotion means happiness that my colleagues are willing to put up with me longer and relief from uncontrollable timing-related issues. On the research side, you have control over inputs in terms of selecting topics and working hard, but less control over outputs in terms of when a research paper may fully come to fruition as a publication. The time between potential promotions is too long and the publication process timing too uncertain to not have fun along the way in the things you can control.
Describe the environment at the Fisher School. What is it about Fisher that makes it special? In line with UF's Top 10 initiative, there are resources that must be committed to be a Top-10 department, business school, or university. These are a necessary, but not sufficient condition. What is much more fragile and rare is a true fun and collegial environment. These intangibles help set the Fisher School apart. As part of the faculty recruiting committee, I see how our sincerely enjoyable environment is immediately apparent and has helped us recruit excellent faculty.
What's been your favorite memory thus far at the Fisher School? My favorite memories all rotate around Fisher's environment. To name only a few…baby showers among the faculty and staff, yearly "Festivus," senior faculty inviting us into their homes for dinners and parties, running (or more accurately, slowly staggering through) the Tough Mudder with the other Assistant Professors, the wonderful effort the Fisher Student Council does in reaching out and organizing faculty/student softball games (despite the yearly beating the students take!), and, how fulfilling it is to see my students' hard work and efforts finally pay off.
What research are you currently working on? Why do you think it will be impactful in the academic and professional fields? A couple papers I'm working on with UF colleagues or former Ph.D. students are (1) Earnings Announcement Clustering and Analyst Forecast Behavior, and (2) XBRL Extension Use and Analyst Forecast Properties. The first examines how an analyst reacts to a firm's earnings announcement when at least one other firm in the analyst's coverage portfolio is also announcing earnings on the same day. This has the potential to more directly test theories of limited attention in the capital market through a detailed look at how "busy" analysts process information, and what tradeoffs occur when they face a capacity constraint. The second examines how the potential benefits of a regulation (in this setting XBRL) vary when the subjects of that regulation are able to exercise discretion over compliance decisions (i.e. allowing managers financial reporting discretion). The SEC and practitioners have both recently expressed concerns over the use of reporting discretion related to this regulation. Our paper introduces new evidence to this debate.
What did the recognition of being named one of the world's best under-40 business school professors mean to you? What's been the reaction from your colleagues, students? It's quite a shocking and humbling honor. It came out while I was teaching and I had students both past and present frequently compliment me and express their pride in seeing UF represented. My favorite thing about it was to be joined on the list with my friend and former Emory Ph.D. student office-mate Willie Choi (now an accounting professor at Pittsburgh). Although, to quote Willie…"any list that includes Marcus and I should be viewed with great suspicion!"
CAN WORKPLACE RUDENESS BE CONTAGIOUS?
Unpleasant workplace interactions may seem like isolated incidents, but their impacts are far-reaching-even on those not directly involved in those interactions.
Ph.D. students Trevor Foulk and Andrew Woolum, along with Huber Hurst Professor Dr. Amir Erez, found that encountering rude behavior at work makes people more likely to perceive rudeness in later interactions. That perception makes them more likely to be impolite in return, spreading rudeness like a virus.
The study was featured by CNN, the Huffington Post, the Los Angeles Times, Newsweek, Time, and The Wall Street Journal among many other media organizations. The researchers compare rudeness to the common cold, and say "negative behaviors can be easily caught, even after just a single exposure." Foulk, Woolum and Erez find evidence of this both in participants' firsthand exposure to rudeness and those who observe it.
S T U D Y/J O U R N
D E TA I L S :
Among the studies the researchers performed, they tracked 90 graduate students practicing negotiation with classmates. Those who rated their initial negotiation partner as rude were more likely to be rated as rude by a subsequent partner, showing that they passed along the first partner's rudeness.
Just like those who experience rudeness firsthand, people who witness it were more likely to be rude to others. When study participants watched a video of a rude workplace interaction, then answered a fictitious customer email that was neutral in tone, they were more likely to be hostile in their responses than those who viewed a polite interaction before responding.
TA K E A W AY S : "Part of the problem is that we are generally tolerant of these behaviors, but they're actually really harmful. Rudeness has an incredibly powerful negative effect on the workplace." -Trevor Foulk Moqri has examined the comments made by programmers in GitHub, the world's most popular open source software community. In total, Moqri has accounted for the comments of four million developers over the past seven years resulting in 6 terabytes of data-which equals roughly 2.5 billion singlespaced typewritten pages. He is attempting to learn what, if any, effects social factors have on the amount of contributions. 
S T U D Y/J O U R N
D E TA I L S :
Conducting this research was formidable. Moqri said standard software programs he's used in the past were not able to support the colossal size of this data. So he used Google's powerful cloud platform, BigQuery, to organize the data, and UF's $3.4 million super computerHiPerGator-to process it.
TA K E A W AY S : "By itself, when you look at the data and the scale of it, this is more or less unprecedented for research involving open source communities," said Dr. Shubho Bandyopadhyay, Susan Cameron Professor and Moqri's faculty advisor for this project. "I don't think we have seen any research that looks at data at this kind of scale." 
F A C U LT Y P R O F I L E B Y D E P A R T M E N T S U S A N A C O R R E I A S A N T O S
C H R I S T O P H E R J A M E S
C H R I S T O P H E R P R Y O R
Toward an integration of the cognitive and behavioral influences on the entrepreneurship process, Strategic Entrepreneurship Journal QUT advanced through a competitive 20-team field, including an impressive group in the final round, to claim the title. The final round had four teams representing three continents. Joining QUT in the finals were the University of Alberta (Canada), which finished second; Concordia University (Canada), which placed third; and Singapore Management University, which finished fourth. The competition was a successful culmination for the Heavener School, which had wanted to host an international case competition for years. Heavener teams had traveled all over the globe performing exceptionally well in these events-including three wins and a secondplace finish in 2014-15-and wanted to return the favor to their international peers by holding an event of its own. The addition of Heavener Hall, the College's new, stateof-the-art, undergraduate building in 2014, was the final piece the school needed to host such an event.
L I A N G F E I Q I U
The majority of Heavener students with experience in international case competitions served on the event's student committee. Therefore, Heavener's team was composed of four rookies-Kate Benesch, Barrie Eisenberg, Kristin Fanto and Johanna Lugo. 
G L O B A L I Z A T I O N
INAUGURAL INTERNATIONAL CASE COMPETITION A ROUSING SUCCESS
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I N T E R N A T I O N A L C A S E C O M P E T I T I O N R E S U LT S (
P A R T I C I P A N T S N o r t h A m e r i c a
O c e a n i c R e g i o n
University of Auckland (Auckland, New Zealand) 
GLOBAL IMMERSIONS
Globalization is a bedrock of the Warrington experience, and its benefits are emphasized to all of the College's students.
And we're thrilled to see our message is being received. More than 700 Warrington students engaged in some form of international study this past academic year, providing life-changing educational and cultural experiences.
Here is just a sample of global immersion experiences that connected Warrington students to the world: The event revealed the amazing impact female entrepreneurs have had in the U.S., and the potential for further growth. It also revealed how much more needs to be done for female entrepreneurs to be given the same opportunities as their male counterparts.
G L O B A L I Z A T I O N B Y T H E N U M B E R S
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C Z E C H R E P U B L I C S H A N G H A I
LADIES FIRST
W H A T ' S W O R K I N G
(data from National Women's Business Council study, 2016) • 9.9 million women-owned businesses in the U.S.
• Percentage of women-owned businesses has more than doubled in past decade from 20.2% (in 2002) to 52.2% (2012).
M O R E W O R K T O B E D O N E
• Women remain underrepresented in high-growth firms. There is a significant gap between the number of women who start a venture, and the number who are able to achieve high growth.
• Among the reasons for this disparity are women's aspirations to maintain a healthy work-family balance, the difficulty in managing their ventures (women tend to launch "solo ownership ventures"), and access to less capital.
GATHERING OF GLOBAL ENTREPRENEURS The College hosted one of the world's premier entrepreneurship education conferences when it welcomed more than 300 participants for the 2015 Global Consortium of Entrepreneurship Centers (GCEC) .
The GCEC is the premier academic organization addressing the emerging topics of importance to the nation's university-based centers for entrepreneurship. The GCEC's current membership totals more than 225 university-based entrepreneurship centers. "The opportunity to bring in 300 individuals from all over the world, to highlight what we do as a program, to show our facilities, that's a huge deal," said Jamie Kraft, Director of Warrington's Entrepreneurship & Innovation Center. "I think if every school had the resources and manpower to host this conference, they would. It's a massive undertaking, but it provides tremendous visibility, especially when you feel like you have a program that is doing great things across the academic outreach and extracurricular space." • Allison Adams, (BSBA '91) Founder, Oxford Exchange: Developed a mixed-use business in Tampa that offers a restaurant, retail shop, commerce club, and space for special events.
G C E C B Y T H E N U M B E R S
36
• More than 20 companies have come through the Hatchery since January 2015 with ventures ranging from wearable technology for swim goggles that measures real-time speed, distance, and vital signs, to an e-commerce portal featuring real-time inventory of local retailers.
To be accepted into the Hatchery, teams or individuals must have a business plan, and must be far enough along in the development of the business so that they are either in the market or have made significant progress in building a prototype.
"A lot of colleges have incubators," said Nola Miyasaki, the Center's Executive Director of Outreach and Incubation, "but to see the level of activity here-outside a major city, where there isn't a Silicon Valley environment-is really promising. A lot of the value-add comes from our network of UF alumni entrepreneurs, who help advise, mentor and make introductions to their own networks. We're starting to see some viable companies."
One such company is Knack, a peer-to-peer tutoring mobile app that won the first-place, $25,000 grand prize at UF's 2016 Big Idea Gator Business Plan Competition. The company has closed $200,000 in venture funding as of August 2016. Another Hatchery product, Dycap Media Solutions, which develops artificial intelligence software that automates cameras for live events, was recently accepted into Tech Wildcatters, one of the nation's top accelerators.
Adding to the Hatchery's appeal are the new resources Miyasaki has planned for this fall. Members of James Moore & Co., CPAs and Consultants will offer free accounting consultations with students. Hatchery participants have already been receiving complimentary legal advice from attorneys who are UF alumni. 
COMMITMENT TO INNOVATION
E N T R E P R E N E U R S H I P & I N N O VAT I O N C E N T E R E N D O W M E N T
Jim (BSBA '76) and Joan Hammel
This endowment supports the teaching and experiential learning programs at the Center, which reaches more 2,000 students annually through its outreach programs. These funds will benefit innovative and valuable programs such as…
→ E N T R E P R E N E U R S H I P A N D E M P O W E R M E N T :
Students visit Haiti and South Africa to assist disenfranchised entrepreneurs with their ventures.
→ N AT I O N A L V E T E R A N S E N T R E P R E N E U R S H I P P R O G R A M :
A free program designed for U.S. veterans who are interested in starting a business or who have an existing early-stage business.
→ G AT O R N E S T :
A hands-on, real-world consulting experience where UF students provide area companies real solutions to real business problems.
G AT O R H AT C H E R Y E N D O W M E N T
Shirley and Bob Uricho
This $1.8 million endowment supports the activities of the Gator Hatchery, the College's student incubator. The gift was made in honor of Bob Uricho, an innovative entrepreneur and the former Founder, Chairman, and Chief Executive Officer of Fort Lauderdale-based Sunair Electronics. Uricho passed away in 2000 at the age of 85.
The funds will enhance the Hatchery by providing… → S E E D C A P I TA L : By meeting Hatchery requirements, companies earn small installments of seed capital to further their ventures.
→ O P E R AT I O N A L S U P P O R T :
As the Hatchery grows, these funds will obtain the physical resources and technological equipment to give teams the necessary tools to succeed.
→ E X P A N S I O N :
The Hatchery has teams in Infinity Hall and the Reitz Union, and in a co-working space. Additional funding will help support these unique teams.
U N I V E R S I T Y O F F L O R I D A ' S E N T R E P R E N E U R I A L E C O S Y S T E M ENTREPRENEURSHIP & INNOVATION CENTER
Serves more than 2,000 students annually and its outreach efforts include a Veterans Entrepreneurship Program; the Gator100, which celebrates the 100 fastest-growing, Gatorowned or Gator-led businesses; a university-wide business plan competition with $40,000 in venture funding available; annual visits to Haiti and South Africa to assist disenfranchised entrepreneurs; and the Gator Hatchery, a student incubator.
UF OFFICE OF TECHNOLOGY
Has launched more 175 biomedical and technology startups generating more than $1 billion in private investment since 2001.
INNOVATION SQUARE
A 40-acre research and innovation community that features Innovation Hub (state-of-the-art lab and office space), Innovation Academy (dynamic undergraduate program), and Infinity Hall living/learning community for entrepreneurialminded students). 
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S T R E N G T H I N L E A D E R S H I P
B U S I N E S S E T H I C S A M B A S S A D O R S
This student organization impacted 875 students through their activities. The Ambassadors coordinated an ethic case competition, conducted weekly outreach activities to inform students of timely business ethics issues, and interacted with community organizations on various activities. The cases were based on real-life ethical situations these alumni faced in their professional careers. Smith, Wheeler and Olcese visited with Dr. Darnell's students to discuss the cases, and evaluate the students' own analyses.
E T H I C S C A S E C O M P E T I T I O N T E A M
SCHOLARLY SUPPORT
The College's "faculty-first" approach has been ingrained here for decades, thanks to Dean John Kraft's belief that first-rate scholars are the foundation of Warrington's stellar reputation.
That's why supporting these thought leaders is a major priority, and the College is grateful dedicated alumni like Tom Frankland (BSBA '70) share in that commitment. Frankland, the former President and Chief Executive Officer of Atlantic Coast Financial Corporation and Chairman and CEO of Atlantic Coast Bank, contributed a major gift to Warrington's teaching innovation initiative.
Frankland's gift will support the College's focus on innovation in the delivery of business education-including curriculum design, technology integration, and faculty support. The College's teaching innovation program is spearheaded by its Teaching & Learning Center. "There aren't a lot of business schools with centers like ours," said Dr. Tawnya Means, Director of the Teaching & Learning Center. "We're starting to see more of them, but they're not common. That speaks to how much the College cares about teaching." Dr. Means said funds from this major gift will go toward purchasing and renewing licenses for innovative educational platforms, equipping faculty with updated recording devices to enhance online course delivery, and bringing in experts in education and experiential learning to further promote active learning.
Some of the innovative offerings and enhancements the Teaching & Learning
Center has instituted are:
• Implemented online education platforms like Yellowdig, Poll
Everywhere and TeamMate.
• Helped design the College's Active Learning Studio where students engage in Team-Based Learning.
• Conducted in-class reviews of faculty and doctoral students, and suggested ways to infuse technology and other activities into course plans.
• Completing a self-powered recording studio where faculty can record impromptu online messages or lectures to leverage current business news or events.
• Employs use of a Beam robot allowing guest speakers to engage with students.
S U C C E S S S T O R I E S M I C H E L L E D A R N E L L , E T H I C S :
Created online support tools on Canvas, UF's learning management system, to provide students a clear understanding of assignments and deadlines and enhance peer interaction and collaboration.
L I A N G F E I Q I U , I N F O R M AT I O N S Y S T E M S & O P E R AT I O N S M A N A G E M E N T :
Created a computer-based experimental platform to translate theoretical notions into tangible evidence. He also employs other data visualization tools to further engage students and create an interactive classroom environment. Sponsored by Deloitte and the Deloitte Foundation, Deloitte FanTAXtic is designed to educate and prepare the next generation of tax talent for a career in business and tax. The interactive program includes case simulation, role playing and presentations which provide students with insights and perspectives on challenges facing the profession today, future trends that may impact it tomorrow and the overall changing business tax marketplace. Deloitte Tax professionals participate in the event and offer the students support and guidance throughout the competition.
P A U L M A D S E N , A C C O U N T I N G : Designed a program using Visual Basic in Microsoft Excel to automate grading of assignments.
A D I T I M U K H E R J E E , I N F O R M AT I O N S Y S T E M S & O P E R AT I O N S M A N A G E M E N T :
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PUTTING TEAMWORK TO THE TEST
Team-based learning is a popular pedagogy in the health sciences field, but few studies have revealed if the innovative teaching method would be effective in business education.
Dr. Judith Ainsworth, a lecturer in Management Communications, decided to find out for herself.
Dr. Ainsworth, supported by a $2,500 grant from the Team-Based Learning Collaborative-a non-profit organization that encourages Team-Based Learning-implemented the approach into her Professional Writing for Accountants course last summer. She measured student accountability, preparedness, and engagement through the use of surveys, interviews, and other assessment instruments. The results were encouraging:
• 92.5% of students felt accountable not only to themselves, but also to their team.
• 95% of students were satisfied with the course.
• 88.5% of students had an average individual readiness assurance test score of 7/10 or higher indicating preparedness.
• Four of five teams had team readiness assurance test scores above 90% indicating engagement.
Team-Based Learning is rooted in three major principles-Preparation (students complete readings before class), Reader Assessment Tests (students are tested individually and in teams on those readings), and In-Class Exercises. Instead of devoting class time to lectures about core concepts, Team-Based Learning empowers groups of students to put those concepts to work in problem-solving exercises. Team-Based Learning first came to prominence in the late 1970s with Dr. Larry Michaelsen, then a management professor at the University of Oklahoma. One of Michaelsen's classes had tripled in size (40 to 120 students), and he questioned whether his case-based Socratic teaching approach-which involves problem-solving discussions among students-would still be effective. 
The University of Florida is one of the nation's top schools for students choosing retail careers, and the David F. Miller Center for Retailing Education and Research established an innovative new program to continue that success.
The Miller Center created Retail You!, a semester-long program of self-discovery and skill-building that began this past fall, designed to prepare UF students with distinctive personal and careerbuilding insights early in their academic careers, not just during typical senior-year job searches.
Retail You! sessions included "core" sessions on topics such as retailing career options, interviewing skills, and hands-on workshops with practicing retail executives (many of them Gator grads!), as well as:
• Researching retail businesses (beyond the corporate website!)
• In-depth look at how personal learning preferences and decision-making style shape career choices
• The art of influencing -leadership that builds trust, loyalty and passion • Personal interaction with small business entrepreneurs (boots on the ground)
• Store visits and field trips to emerging retail concepts
• Personal branding
Additionally, participants were assigned either student or alumni mentors for the semester. Feedback from retail companies where students were placed in internships or entry management positions were very positive. Also, the UF students who earned scholarships through the YMA Fashion Scholarship Fund and were selected as National Retail Federation Next Generation Scholars were Retail You! participants!
H I G H L I G H T S
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RETAIL YOU! A CAREER OVERHAUL FOR UNDERGRADS
The College has experienced incredible success in career placement of its graduate students, notably participants in UF MBA's Full-Time Program (see sidebar below) , in recent years.
Now, Warrington is expanding those services to its undergraduate population in a broad and innovative initiative. The initiative, debuting in Spring 2017, will not only benefit Warrington students, but provide companies an easier path to access the College's top talent. "We want to put more emphasis on placing our undergraduate business students into jobs and internships," said Craig Petrus, Director of the Hough Graduate School of Business' Graduate Business Career Services (GBCS) office, and who has been appointed director of Warrington's new career initiative. "In the graduate school, we are placement focused. That's our goal, and what we benchmark ourselves against every year. We want to bring that same focus to our undergraduates."
Career resources for Warrington students have been segmented into each of its three schools. MBA and Specialized Master's students seek career assistance through the Hough Graduate School of Business' Graduate Business Career Services office, accounting students utilize channels in the Fisher School of Accounting, and undergraduates rely on the career coaches and peer mentoring services at the Heavener School of Business.
While that arrangement has produced impressive results, it can cause confusion for employers about which division to contact. Transitioning to a more centralized system should lessen confusion, said Petrus, and provide a more direct connection between companies and students.
"We want to provide companies an awesome experience, and make it as easy as possible when they recruit talent from the Heavener School of Business," Petrus said.
Petrus said his team is currently in a "discovery and analysis" phase where they are conducting internal research and studying peer business schools with centralized career services program. Petrus said he plans on conducting focus groups with students and companies to best learn each group's needs.
"We need their input to build this," said Petrus, "and we're going to take our time to make sure we build it right." Tell us why you accepted this position. I loved the role I had with the MBA program. Our team was able to do some pretty special things together. But having the opportunity to shift gears in a profound way was a great opportunity.
NEW CHALLENGE AWAITS INCOMING HEAVENER DIRECTOR
I've taught a leadership course in the Heavener School since 2013, and I've loved being in the classroom with our Heavener students. I've been impressed with their appetite for learning, their enthusiastic mindset, and their strong desire to see connection points between class concepts and career application. Having the opportunity to work day-to-day with such incredible students, at such a key developmental time in their lives, is exhilarating to me.
What's on your "To Do" list? For me, the student experience is paramount. We're here to change lives. I'm trying to understand from our team's perspective what makes Heavener students tick, and how can we help them? What's working well, and what can we re-imagine or create that can advance our mission further?
Then, as we pivot toward the fall, I'll do as much interacting as I can with the students. I need to understand how they see Heavener. It's one thing for me as the Associate Dean to have an idea of what I think is necessary, but that needs to be grounded with a deep appreciation for what our students see, feel and experience.
Career readiness is a priority at the College. How does the Heavener School fit into this new initiative? I believe not all jobs are created equal. Sometimes we use a lens when students graduate and say, "Do they have a job or do they not have a job?" I believe that's flawed thinking. I think there's a huge difference between having a job and earning the job, the type of job where a graduate flies off the commencement stage, eager to start their career.
This idea is at the heart of what we're trying to do. How can we inspire as many Heavener students as possible to think about career early on, understand the connection points between their academic experience, leadership development experiences, global experiences, internships and so many other unbelievable opportunities that students here at Heavener have, and how these connect to exceptional career opportunities?
How will your leadership style change, if at all? I don't anticipate my leadership style will change significantly. My focus will be to build an inclusive strategy with talented people that is laser-focused on a clear mission, delivering metric-driven outcomes to all stakeholders, and maximizing the transformational opportunities for our students.
I am surrounded by a really talented team in Heavener. They share many elements of this leadership philosophy, particularly in delivering transformational experiences to our students. This makes collaboration, innovation, and strategic advancement not only possible, but fun. That's the hallmark of a great team.
How will you gauge success? There will be specific metrics of course that will be established to define success. But, at the end of the day, how well we prepare students for early career success must be defined. We will also measure success based upon how the reputation of the Heavener School advances, particularly in the eyes of corporate recruiters that seek to hire the best talent in the world.
Having said this, it is equally important that we measure success based upon how we have developed our students during their time here, personally and professionally. Have we enabled them to see the world differently? Have we pushed them outside of their comfort zone to broaden their capabilities? Have we inspired them to see themselves differently, to deepen their confidence, poise and belief in what they can accomplish in the future? If designed correctly, all of these success metrics will help us understand how our team can best support our mission-to make Heavener a place of true transformation for the amazing students we are entrusted to serve.
HONORING LEADERSHIP
To honor former dean Robert Lanzillotti and current dean John Kraft, alumnus Chip Lane (BSBA '75) generously provided a $1 million gift to support the construction of Heavener Hall-and its renamed Kraft-Lanzillotti Student Commons.
Kraft's and Lanzillotti's impact on the College is far-reaching. The College is celebrating its 90th anniversary this year, and Kraft and Lanzillotti have served as deans for 53 of those years. Only Walter J. Matherly, the College's first dean from 1926 to 1954, had a longer tenure as dean than Kraft or Lanzillotti.
Kraft's and Lanzillotti's commitment to hiring first-rate scholars, implementing innovative programs and building the College's financial stability has Warrington firmly entrenched as one of the nation's top public business schools.
"They've really moved the College of Business to the next level," Lane said.
The student commons is one of Heavener Hall's most active areas with students studying, collaborating on projects, or just having a relaxing moment during a busy day. Lane hopes that when students enter the commons they take a moment to peruse the plaque detailing Kraft's and Lanzillotti's accomplishments, notably Lanzillotti's military service.
" The Gene and Sue Brigham endowment will support the Warrington's Finance, Insurance and Real Estate Department, the College's largest department. Funds will support the department's research activities.
Dr. Brigham's contributions to finance were far-reaching. He authored or co-authored 10 textbooks on managerial finance and managerial economics which have been used at more than 1,000 universities in the U.S., and have been translated into 12 languages for worldwide use. He is a former President of Financial Management Association International, and served on the faculties at UC Berkeley, UCLA, the University of Wisconsin, in addition to UF.
Dr. Brigham taught at the College from 1971 until his retirement in 1995. He co-founded PURC with Dean Emeritus Dr. Robert Lanzillotti in 1972, and served as its first Director until 1980. After retiring, Dr. Brigham remained active as PURC's Director Emeritus, and as a consultant to companies and government agencies.
U F M B A CAREER PLACEMENT AMONG NATION'S BEST
Among the top 75 full-time MBA programs to appear in U.S. News & World Report's "Best Graduate Schools 2017," UF MBA was the nation's only program to rank in the top 10 in Admissions Selectivity (fifth), Employment Three Months after Graduation (seventh), and Employment at Graduation (10th). UF MBA's notable finishes in these key metrics were major factors in it sustaining its impressive position as the No. 16th-ranked fulltime program among U.S. publics.
The program's rates of employment at graduation (85.1 percent) and three months after graduation (95.7%) were higher than premier private institutions such as Harvard, Stanford, Penn, Yale and Columbia. In Admissions Selectivity, only Stanford, Harvard, UC Berkeley and Massachusetts Institute of Technology were more discerning in admitting full-time candidates than UF MBA (15.8%).
Additionally, the starting compensation of UF MBA graduates increased 13% from last year to $109,171.
S T E P S T O
CAREER SUCCESS
Warrington's new career initiative is focused on three important elements:
. D ATA
The College will use more detailed surveys and other information-gathering tools to better identify trends in students careers, notably industries, functions, geographic locations, and compensation.
. P L A C E M E N T
The College will leverage GBCS' placement formula, Heavener career coaches, peer mentoring, and career and leadership programs, to find more quality career and internship opportunities for undergraduates.
. C O R P O R AT E R E L AT I O N S
By centralizing its career services, the College creates a "onestop shop" for recruiters. It will provide recruiters a higher level of service and better connect students with employers.
The College succeeded again with its newly renovated Kelley A. Bergstrom Center for Real Estate Studies, which was officially dedicated on Sept. 25, 2015, at Bryan Hall.
About 100 Warrington alumni, faculty, staff and guests attended the ribbon-cutting ceremony, then toured the remodeled Center, which now resides in Bryan Hall. The Center was previously located in Stuzin Hall.
Until 2010, accounting students were the only Warrington students who had a home to call their own (Gerson Hall). The College's other graduate and undergraduate students shuttled between numerous buildings for classes, student organization meetings and other activities.
The completion of Hough Hall in 2010 gave graduate students a home base. Heavener Hall, which was completed in 2014, similarly provided undergraduate students with a bona fide identity. The hope is that the Bergstrom Center will become a hub of activity for both undergraduate and graduate real estate students.
The 2,200-square-foot Center includes five offices, a spacious lobby, break room and storage space, but its centerpiece is a spacious conference room with a large flatscreen monitor and communications technology allowing for videoconferencing. The multipurpose conference room will benefit faculty and staff conducting research and administrative functions, while giving real estate students a professional environment to carry out mock presentations and other activities.
"This space will make all the difference in the world to us in terms of finally having the dedicated space to host special guests, presentations and meetings in a way that welcomes interaction and activity," said Dr. Wayne Archer, William D. Hussey Professor and Executive Director of the Bergstrom Center.
The cost of the renovation project was $500,000, and was entirely financed by private giving. Center namesake Kelley A. Bergstrom was instrumental in the initiative, matching the funds raised by fellow alumni and supporters.
"The new space will give UF's real estate program a visibility that we have not had," Bergstrom said. "For students and faculty, who know the quality of our education, the Center will be a focal point of pride, and show the historical strength of real estate education at the University of Florida." Bergstrom's dedication to UF was recognized in 2015 when he received the Academy of Golden Gators Lifetime Volunteer Award, given to a select group of UF alumni whose generosity and vision is inspirational, and reflects the attributes that embody the best of the UF family.
BERGSTROM RECEIVES UF'S HIGHEST ALUMNI HONOR
(TWO) MILLION DOLLAR MAKEOVER
Active in national real estate organizations, Bergstrom was one of the original directors and served as Chairman of the National Multi-Housing Council (NMHC) from 1990 to 1992. In addition to being involved with multifamily investments, he oversees a portfolio of retail and office properties. Two classrooms were completely remodeled with new furniture, sound panels, carpeting, and technology equipment. The updated layout provides students a more modern and comfortable learning experience.
Two classrooms have been retrofitted with top-of-the-line recording technology, and can now be used as live recording studios for electronic platform accounting courses. Fisher School faculty and staff will also have access to these upgraded classrooms for special projects and events.
Classrooms and breakout rooms were updated with wireless video technology, allowing students to connect to displays from their mobile devices-a huge benefit for small group collaboration. The board room was also outfitted with an enhanced videoconferencing system. The Heavener Hall of Fame is reserved for undergraduate business students who have shown truly superior leadership and achievement through their activities and scholarship while members of the College community. Eligible students must have a minimum 3.5 UF GPA and be in good standing with UF. Students are also judged on scholarship, campus leadership, campus involvement, and service to the College or UF. 
T O T A L R E N O VAT
U . S . N E W S & W O R L D R E P O R T T H E E C O N O M I S T E D U N I V E R S A L T F E T I M E S
B L O O M B E R G B U S I N E S S W E E
SPECIALIZED MASTER'S PROGRAMS
T H E F I N A N C I A L E N G I N E E R T I M E S / E D U N I V E R S A L
T F E T I M E S E D U N I V E R S
U . S . N E W S & W O R L D R E P O R T T F E T I M E S E D U N I V E R S A L
M B A Q U A R T E T R E C O G N I Z E D B Y P O E T S & Q U A N T S
A C C O U N T I N G S T U D E N T N A M E D P R O G R A M ' S B E S T
Cindy Dosch was named the Fisher School of Accounting's Outstanding MAcc Student of the Year.
The MAcc Student of the Year Award, which is selected by a faculty vote, is the highest honor awarded to a Fisher student. Dosch posted a perfect 4.0 GPA en route to earning bachelor's and master's degrees in Accounting, She received the Fisher School's inaugural Distinguished Student Service Award in 2015 for implementing a system to upload students' grades to UF's new online course platform, and reformatting the Fisher School's virtual office hours to accommodate accounting students taking introductory courses through UF Online. 
S E N I O R S H O N O R E D F O R T H E I R L E A D E R S H I P
T R I O L A U D E D F O R E X C E P T I O N A L C O M M U N I T Y S E R V I C E
Warrington students Kaitlyn Czencz, Emily Lunn and Abdul-Kader Okab were recipients of the University of Florida's 2016 Presidential Service Awards on March 29 at the President's House.
The Presidential Service Awards, awarded by UF's Center for Leadership & Service, recognize students who have dedicated their time and efforts while at UF to promoting social justice, community awareness, and civic engagement on campus and in the community. The Presidential Service Awards are a chance to acknowledge those students who have made outstanding efforts towards community service and too often go unrecognized and unrewarded for their selfless labor.
I N T E R N AT I O N A L S T U D E N T S R E C O G N I Z E D F O R A C H I E V E M E N T
Warrington students Catalina Angeli, Gulver Karamemis, Zhe Shen and Valeria Volkova received the University of Florida's International Center's Outstanding International Student Award.
The Outstanding International Student Award recognizes international students who not only meet exemplary academic achievement, but also a wide range of accomplishments and contributions.
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23 Vázquez has arrived in his family's homeland, a place his relatives believed they would never see again-some because they couldn't, while others swore never to return. "I've pictured it several times," Vázquez said. "It's one of those things where you can think about it, but you don't know how it's going to be until it actually happens." Vázquez traveled to Cuba this past summer. The junior finance major's mission-a humanitarian mission funded by the Davis Foundation's "Projects for Peace"-was designed to empower Cuban farmers and modernize their processes to protect the environment.
The events that led Vázquez to Cuba are an incredible combination of diligent work, steadfast belief, and remarkably good timing.
The genesis of Vázquez's mission began in Fall 2015 when he enrolled in Challenge 2050, a program sponsored by UF/IFAS (Institute of Food and Agricultural Sciences) designed to develop sustainable solutions when the world's population is expected to surpass 9.6 billion in 2050. Vázquez met with Dr. Frederick Royce from UF's Department of Agricultural and Biological Engineering and Dr. William Messina, Jr., from IFAS's Food and Resource Economics Department to discuss agricultural innovations Vázquez could explore.
The professors told Vázquez about marabú, a bothersome and aggressive plant that enveloped more than 3.7 million acres of Cuban land as of 2012, according to a BBC report.
The pervasiveness of marabú is both a curse and a blessing. This rigid and thorny plant can grow five meters high and is difficult to remove, but the plant can be used to make charcoal, a major Cuban export. According to the Havana Times, Cuba's largest vegetable coal producer exported 29,000 tons of coal and earned more than $10.5 million in profits in 2014.
Vázquez wrote his Challenge 2050 research paper on marabú in Cuba, and discovered the inefficient and environmentally harmful process used to transform the plant into charcoal.
"The process is done in pits, which doesn't carbonize everything so there are harmful volatiles that escape," Vázquez said. "They just don't have the means; they're using Soviet-era equipment."
The solution, Vázquez said, is to provide the farmers with kilns-steel ovens where the carbonization can occur. Using kilns will reduce harmful emissions by 75 percent, Vázquez said.
The planning for this project was extensive, and involved numerous international partners. Vázquez coordinated efforts with the University of Havana, which has a cooperative agreement with UF IFAS. University representatives assisted with installing the kilns-which were imported from the United Kingdom-and participated in a week-long workshop where Vázquez and his counterparts instructed the farmers on how to operate them. The Cuban Association of Workers in Agriculture and Forestry also offered support.
Assisting these agricultural entrepreneurs was not even a possibility until late last year when President Barack Obama restored diplomatic relations with Cuba, which the U.S. has had an embargo against since 1960. Although U.S. tourists are still banned from visiting Cuba, there are 12 exceptions-one of which is humanitarian projects-where Americans can legally visit the country.
"Two years ago, this wouldn't have been possible," Vázquez said. "That's why during our presentation we stressed that the time was now to make a difference."
Vázquez said his involvement with this project, which earned a $10,000 grant from the Davis Foundation, was a sensitive topic with his family. "It's a very emotional subject," Vázquez said. "The older generation of Cubans who were persecuted is very much against going back. But this isn't political; this is strictly about providing humanitarian aid to the Cuban people, and really making a difference for them. I'm very lucky that my family supports me because a lot of my friends could try to do the same thing and not be supported."
In the team's proposal, Vázquez wrote that the hope for its project is "to promote and advance the realization of peace for the Cuban people." Vázquez said the first step toward peace begins with creating economic opportunity for them.
"It's about building trust with the Cuban people," Vazquez said. "It's about opening the door and opening the channels and, hopefully, we'll see a change." 25 
R O B E R T L A N Z I L L O T T I
Dean Emeritus, Warrington College of Business "John was eminently qualified as my successor in 1986. However, for reasons that are still obscure, the selection committee passed over John, who shortly thereafter was appointed Dean of the College of Business at Arizona State University. UF President John Lombardi wisely brought him back as Dean in 1990, and I have had the unique opportunity to witness the wisdom of that decision for the past 26 years-which has resulted in national rankings of our academic programs and major increases in the College's endowment."
A N J A N L A H I R I (MBA '93)
CEO of Birlasoft and Co-Founder of MindTree
"Despite excelling at UF MBA, I had not been able to secure a job due to my visa status. I learned later that John had recommended my first employer to hire me. I shouldn't have been surprised. John's tremendous affection for students and long-term commitment to caring for them has been unmistakable for 26 years. His imprint on the College will be long and permanent." 
L A U R I E B U R N S
33
A L W A R R I N G T O N (BSBA '58)
Founding member of the UF Board of Trustees and namesake of the business college " Through his vision, creativity and can-do attitude, John has achieved results unmatched by any other business dean in the country. He dramatically expanded our graduate programs, developed relationships with universities around the world, and has grown our endowment to almost $200 million. Many have asked me how long John would stay in the saddle, and I have responded by saying I hoped forever. He's going to be almost impossible to replace, and has a legacy I doubt anyone will be able to match."
